i ¢ A selection of creative direction, brand identity
n co e v n e and visual storytelling for companies and

institutions.
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Creative direction for all brand
contents by Nicole Vindel.
Photography by Denisse Garcia,
models lvette Puig, and Margarita
Slovizky, MUA by Francis K. Molina
and production by Luis Zabrizky.
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BRAND IDENTITY x CREATIVE DIRECTION

LizA coch

Creative direction for all brand
contents by Nicole Vindel.
Photography by Denisse Garcia,
model Amy Schern, MUA by Sara
G. Trafach.

liza Coco
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BRAND IDENTITY
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BRAND IDENTITY

*PAR’ SUSTAINABLE PADDLE BRAND
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BRAND IDENTITY

‘PAR’ SUSTAINABLE PADDLE BRAND
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BRAND IDENTITY

JEWISH HERITAGE ROUTES
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BRAND IDENTITY
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JEWISH HERITAGE ROUTES
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BRAND IDENTITY
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n'cole v ndel

www.nicolevindel.com
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